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Lifestyle & Culture/ Estilos de vida & Cultura

D Magazine

Weekly/Semanal ‘241 .435 copies/ 241.435 copias | 778.000 Readers/ 778.000 Lectores

Eng. “D” From the very beginning D broke the rules of the classic women magazine format: it has always been rather a newsmag-
azine for women and appealing to men as well.lt invented a new way of treating and balancing the varied aspects of life, the
cheerful and the unpleasant ones, the frivolous and the serious ones, personal and social issues, fashion and news.A great impor-
tance is given to photographic reportages.A lot of space is devoted to news from the world: a very open-minded, international
perspective, a lively interest in science and technology, a special taste for art and culture. D addresses readers who are eager to
build their own opinions and to be informed about everything that goes beyond the usual themes of women magazines.Each main

theme is developed from different angles: interviews, tales, opinions, dossiers and photogalleries.

Socieconomic group Age/Edad
Grupo socieconomico 13-24  25-34 35-44  45-54 55-(+65)
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